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1) INTRODUCTION.

Objective:

To analyze the opinions (and the differences among them) of golf

courses managers, golf players and the general population about 

economic impact of golf courses in a consolidated Spanish tourist 

destination (Alicante province), from the data collected in  three 

surveys, and specifically on: 

1. GOLF KNWOLEDGE.

2. GOLF & ENVIRONMENT.

3. GOLF & AGRICULTURE.

4. GOLF & CONSTRUCTION.

5. GOLF & TOURISM.

6. GOLF INFLUENCE.
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FIGURE 1
LOCATION OF STUDY SITE:

PROVINCIA OF ALICANTE (SPAIN).

Province of Alicante surface:
5.818 km2

Figure 1.1.

Location of study site: Alicante province

1) INTRODUCTION.
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2. Golf and economy in Alicante Province.

� Alicante P.: 5.819 km2 (41 E); 1,8 million people        
(4 E); 314 p/km2 (5 E).

� Alicante has grown from 15th in 1955 to 4th in GNP. 
� Very good communication networks with an 

international airport (the 4th in E no islands) with 8 
millions travellers. 

� Service sector (74%) is the most important and 
tourism is the economic motor. 

� Tourism is based on Beach and Sun, however 
diversifying towards golf tourism. 

� Alicante P., just 15 golf courses, far from Málaga
(37), Algarve (32) or Florida (1.073).

� So: golf sector is growing and there are 38 golf 
courses planned. 
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Figure 2.1.
Golf courses built (15 in green) and project (38 in  red) 

in Alicante province

I y II 

(36 hoyos)

Lo Romero

2. Golf and economy in Alicante Province.
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I y II 

(36 hoyos)

Lo Romero

2. Golf and economy in Alicante Province.

Figure 1 
Golf courses evolution in Alicante province (1985-2 008)
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Figure 2.2.

Golf courses evolution in Alicante province

(1985-2008)
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3. Methodology.

• Three groups were interviewed in order to know their 
opinions and the differences among them:

1. Golf course managers:
• Small group, so exhaustive analysis. 
• There were 15 facilities with golf courses in Alicante province 

and 13 of them (86%) were interviewed with this questionnaire.

2. Golf players:
• Estimated number of golf players in Alicante province: 

136,100: 17% Spanish and 73% foreigners.  
• Sample size: 400 questionnaires with a confidence level of 

95.5% and a sample error lower than 5%. 

3. Population of Alicante province:
• In function of Alicante’s population the sample size: 416 with a 

confidence level of 95.5% and a sample error lower than 5%. 
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4. Social perception: 
4.1.Golf knowledge.
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How many golf courses are in Alicante province?
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There are 15 golf courses in Alicante, do you think there are...?
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Figure 4.1.2.

There are 15 golf courses, do you think there are…?

4. Social perception: 
4.1.Golf knowledge.
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There are 38 golf course projects in Alicante, do you think there are...?
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Figure 4.1.3.

There are 38 golf courses projects in Alicante prov ince, do you think 
there are…?

4. Social perception:
4.1. Golf knowledge.
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4. Social perception: 
4.2. Golf & environment.
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4. Social perception: 
4.2. Golf & environment.
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Figure 4.2.2.

Where do you think that it would be more suitable t he localization of a golf course?

Answers: mark only one.
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4. Social perception: 
4.2. Golf & environment.
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Figure 4.2.3. 

How much water do you think consumes a golf course?

Answers: mark only one.
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4. Social perception: 
4.2. Golf & environment.
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Figure 4.2.4.

In which type would you include the consumption of water in golf courses?

Answers: mark only one.
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4. Social perception: 
4.2. Golf & environment.
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Figure 4.2.5.
The water resources for the golf courses are justif ied for the economic benefit 

that they generate for the area.
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4. Social perception: 
4.3. Golf & agriculture.

Which activities would you recommend to increase farmers' income?
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Figure 4.3.1.

Which activities would you recommend to increase fa rmers’ income?

Answers: mark as many as wanted.
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4. Social perception: 
4.4. Golf & construction.
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Figure 4.4.1.
Relation of golf courses and construction

Answers: yes or not.
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4. Social perception: 
4.5. Golf & tourism.

100%100%100%

85%87%
95%

65%65%

88%

0%

25%

50%

75%

100%

Golf attracts tourist investments Golf provides quality tourism Golf tourism compensates the
seasonal of traditional tourism

Managers Players Population

Figure 4.5.1.
Relation of golf courses and tourism.

Answers: yes or not.
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4. Social perception: 
4.6. Golf influence.
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Figure 4.6.1.

Value from 1 to 5 the influence of golf courses wit h…

1-Very negative; 2-Negative; 3-Indifferent; 4= Positive; 5= Very positive.
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4. Social perception: 
4.6. Golf influence.

Open question: Positive and negative answers said b y more than  5% of people in each group.
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Figure 4.6.2.

What is the influence of golf courses in your perso nal life?
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What do you think about people who play golf?
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Figure 4.6.3.

What do you think about people who play golf?

4. Social perception: 
4.6. Golf influence.
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5) CONCLUSIONS.

• The aim of this paper was to analyse the opinions o f golf players, 
Alicante’s population and golf courses managers (an d the differences 
among them) about the economic impact of  golf cour ses in a tourist 
destination (Alicante province, in Spain) through t he data collected in  
three surveys. 

• We can state that golf courses in Alicante province  are creating a new 
economic activity that produces some economic impac ts.  

• Golf players and golf courses managers have a more positive opinion 
about this economic impacts than the population in the province.

• This is due to the knowledge of the firsts two grou ps about golf
industry benefits. 

• Therefore, communication about economic benefits of  golf courses has 
to be increased with the population in the area in order to improve their 
opinion about them.
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