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Objective:

To analyze the opinions (and the differences among them) of golf
courses managers, golf players and the general population about
economic impact of golf courses in a consolidated Spanish tourist
destination (Alicante province), from the data collected in three
surveys, and specifically on:

1. GOLF KNWOLEDGE.

2. GOLF & ENVIRONMENT.
3. GOLF & AGRICULTURE.
4. GOLF & CONSTRUCTION.
5. GOLF & TOURISM.

6. GOLF INFLUENCE.



= UNIVERSITAS

|

1) INTRODUCTION.

Figure 1.1.
Location of study site: Alicante province

Province of Alicante surface:
5.818 km?2
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2. Golf and economy In Alicante Province.

Alicante P.: 5.819 km? (41 E); 1,8 million people
(4 E); 314 p/km? (5 E).

Alicante has grown from 15th in 1955 to 4th in GNP.

Very good communication networks with an
international airport (the 4th in E no islands) with 8
millions travellers.

Service sector (74%) Is the most important and
tourism is the economic motor.

Tourism IS based on Beach and Sun, however
diversifying towards golf tourism.

Alicante P., just 15 golf courses, far from Malaga
(37), Algarve (32) or Florida (1.073).

So: golf sector is growing and there are 38 golf
courses planned.
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Figure 2.1.
Golf courses built (15 in green) and project (38 in red)
in Alicante province
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Figure 2.2.
Golf courses evolution in Alicante province
(1985-2008)
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3. Methodology.

Three groups were interviewed in order to know their
opinions and the differences among them:

1. Golf course managers:
« Small group, so exhaustive analysis.

 There were 15 facilities with golf courses in Alicante province
and 13 of them (86%) were interviewed with this questionnaire.

2. Golf players:

e Estimated number of golf players in Alicante province:
136,100: 17% Spanish and 73% foreigners.

« Sample size: 400 questionnaires with a confidence level of
95.5% and a sample error lower than 5%.

3. Population of Alicante province:

* In function of Alicante’s population the sample size: 416 with a
confidence level of 95.5% and a sample error lower than 5%.



4. Soclal perception:
4.1.Golf knowledge.
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Figure 4.1.1.
How many golf courses are in Alicante province?

36%

T ‘ no sabe
8%
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4. Social perception:

4.1.Golf knowledge.

Figure 4.1.2.
There are 15 golf courses, do you think there are...?
100%
85% :
O Managers m Players O Population
75% -
50%
40% 43%
38%
2504 20% 19% 21%
15% 15%
1% 0 1%
0% _. ; 0% 0% 2% 0% _
very few few enough many too many
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4. Social perception:

4.1. Golf knowledge.

There are 38 golf courses projects in Alicante prov

Figure 4.1.3.

there are...?

ince, do you think

100% -

75% +

50%

O Managers m Players

O Population

5_|4% 47%

47%

23%

30%

20% 21%

25%

1%
° 0%

8%

0%-—|

24%

15%
3%

8%

0%

very few

few

enough many

too many
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4. Social perception:
4.2. Golf & environment.

Figure 4.2.1.
How much surface is occupy by a golf course?

92%

10%

Don't
know

87%

12




Miguel Hemdnde:

4. Social perception:

4.2.

Golf & environment.

Where do you think that it would be more suitable t

Figure 4.2.2.

he localization of a golf course?

70%

60%

50%

40%

30%

20%

10%

0%

63%

54%

B9Y

@ Managers O Players m Population

38%

17%

31%

15%

8%

9%

12%

|2%

5% 4%
] T

B

Deteriorated

Agriculture

Forest Urban None

Everyw here

Answers: mark only one.
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4. Social perception:
4.2. Golf & environment.

Figure 4.2.3.
How much water do you think consumes a golf course?

80%
70%
60%
50%
40%
30%
20%
10%

0%

#6%— @ Managers 0O Players m Population

549 95%
25924%
B 9% 9% o 11% 11% 8%
o W oW -
— e | ; ; ;
Almond trees Citrus trees 20 houses 40 houses Don't know

Answers: mark only one.
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4.2. Golf & environment.

Figure 4.2.4.

In which type would you include the consumption of water in golf courses?

80%
70% A
60% -
50%

54%

40% -
30%

31%

20%

10% -

0%

23%

18%

@O Managers 0O Players m Population

59%;570y,

21%

13%

9% 4%

0% (g 0% 0% —

Agriculture

Recreational Industrial Energy Human

Answers: mark only one.

15




= UNIVERSITAS

4. Social perception:
4.2. Golf & environment.

Figure 4.2.5.

The water resources for the golf courses are justif led for the economic benefit

that they generate for the area.

5 450 @ Managers m Players O Population

3,60

2,90

1=Totally disagreement; 2-Disagreement; 3-Indifferent; 4= Agreement; 5= Totally agreement.
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4. Social perception:

4.3. Golf & agriculture.

Figure 4.3.1.
Which activities would you recommend to increase fa

rmers’ income?

100%

75%

50%

25%

0%

O Managers  mPlayers O Population
93% 92%
85% 84%
80% 78%
54%
509988 50%
41% 3% 429 44%
35%
] 17% 89 17% 16%
8%
Quiality Organic Agritourism  Environment Golf courses Renew able None
products products care energies

Answers: mark as many as wanted.
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4. Social perception:

4.4, Golf & construction.

Figure 4.4.1.
Relation of golf courses and construction

100%

75%

50%

25%

0%

@ Managers m Players 0O Population
100%
85%
70%
e 63%
58%
36% 37%
32%
Golf is an excuse to  Golf relation with housing A golf course improves Golf courses and

develop new housing

areas

developments harms the
image of golf as a sport

the environment in
housing areas

housing areas should be

separated

Answers: yes or not.

18




=
H

4. Social perception:

4.5. Golf & tourism.

Figure 4.5.1.
Relation of golf courses and tourism.
@ Managers W Players [0 Population
0 100% 100% 100%
100% 5%
88% 87% 85%
75% -
65% 65%

50% -
25% -

0%

Golf attracts tourist investments Golf provides quality tourism

Golf tourism compensates the
seasonal of traditional tourism

Answers: yes or not.
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4. Soclal perception:
4.6. Golf influence.
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Figure 4.6.1.
Value from 1 to 5 the influence of golf courses wit  h...
O Managers
OPlayers
W Population
|
48
Economy 4,2
3,8
4,5
Employment 39
36
43
Territorial development 37
3,2
4,2
Landscape improvement 35
2,9
1 2 3 4

1-Very negative; 2-Negative; 3-Indifferent; 4= Positive; 5= Very positive.
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4. Soclal perception:
4.6. Golf influence.

Figure 4.6.2.
What is the influence of golf courses in your perso nal life?

40% :
@ Managers O Players m Population
31%
30%
23%
20% 15%
10% I s0p 5%
0% B
Economy Turismo Trabajo Life quality Wate
-10%
-20%

-20%

Open question: Positive and negative answers said by more than 5% of people in each group.
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4. Social perception:

4.6. Golf influence.

Figure 4.6.3.
What do you think about people who play golf?
100%
O Managers m Players O Population
5% 67%
58%
500t 46%
o -
42%
31%
26%
25% 17%
5% 7%
= % ]
0% - [ 1
New rich Well: polite and formal Nothing special Strange
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5) CONCLUSIONS.

The aim of this paper was to analyse the opinions o f golf players,
Alicante’s population and golf courses managers (an d the differences
among them) about the economic impact of golf cour ses in a tourist
destination (Alicante province, in Spain) through t he data collected in
three surveys.

We can state that golf courses in Alicante province are creating a new
economic activity that produces some economic impac ts.

Golf players and golf courses managers have a more positive opinion
about this economic impacts than the population in the province.

This is due to the knowledge of the firsts two grou ps about golf
industry benefits.

Therefore, communication about economic benefits of golf courses has
to be increased with the population in the area in order to improve their
opinion about them.
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GOOD GOLF AND GOOD
COMMUNICATION
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